
3

Being successful at telling the story takes more than one medium 
and more than one platform. Words, sounds and images don’t exist 
in isolation. Print, broadcast and online converge to communicate 
the story. They allow the reader or viewer to customize an 
experience. To tell the story, it takes media plus so much more.

Media + Knowledge. Learn new information about the basics,  
from writing and design to social and digital media. Apply your 
knowledge to management, editing, ethics or the law. Award-
winning professionals and experienced media advisers are ready 
and willing to help you get better.

Media + Networking. With hundreds of students and advisers 
from every part of the United States (and a few from Canada, 
too), you’re sure to make new friends and contacts at the ACP 
convention. Get a critique, and chat with professionals or your peers 
between sessions to make a connection.

Media + Fun. After hours, San Francisco awaits. The city, enshrouded 
in fog, is a place of mystery and limitless possibility. Majestic bridges 
lead to the world-famous skyline, serpentine streets and rich diversity 
of faces, languages and food. Enjoy a meal or nightlife with your new 
friends, exploring a vibrant neighborhood such as Chinatown or the 
Castro, North Beach or the Mission.

It’s Media +  Our goal is to ensure that your investment in this 
conference, both in time and money, was well worth it — for the 
rest of the year and the rest of your involvement with journalism. 
Our speakers share their knowledge, experience and views with you 
as if they were talking to colleagues. Because they are.

We’ve prepared the best-ever program for ACP’s 29th National 
College Journalism Convention. Get ready, because it’s an intense 
weekend, and come Monday morning, you’ll want to get to work. 

— Logan Aimone, Associated Collegiate Press Executive Director

+ Welcome

+ Keynote Speakers
Mark Fioré
Sunday, 10:30 a.m.

Mark Fiore, who the Wall Street Journal 
has called “the undisputed guru of the 
form,” creates animated political car-
toons in San Francisco, where his work 
has been featured on SFGate.com, the 
San Francisco Chronicle’s website, for 
over 10 years.! His 
work appears on 
numerous other 
websites.! 

Beginning 
by drawing 
traditional 
political cartoons 
for newspapers, 
Fiore’s work 
appeared in pub-
lications ranging from the Washington 
Post to the Los Angeles Times.!In the 
late 1990s, he began to experiment with 
animating political cartoons and, after a 
short stint at the San Jose Mercury News 
as sta" cartoonist, Fiore devoted all his 
energies to animation.

Fiore was awarded the Pulitzer Prize for 
political cartooning in 2010, a Robert 
F. Kennedy Journalism Award in 2004 
and an Online Journalism Award for 
commentary from the Online News 
Association in 2002 and 2008.!Fiore 
has received two awards for his work 
from the National Cartoonists Society 
(2001, 2002), and in 2006 received The 
James Madison Freedom of Information 
Award from The Society of Professional 
Journalists.!!

@mark#ore

Michelle Quinn
Saturday, 11:30 a.m.

Michelle Quinn is a Silicon Valley-based 
technology correspondent for POLITICO 
Pro. For 15 years, she covered Apple, 
Hewlett-Packard and digital entertain-
ment for the Los Angeles Times, the San 
Jose Mercury News and the San Fran-
cisco Chronicle. 

Most recently, she 
wrote a general 
news blog for The 
New York Times 
and worked as 
a media adviser 
to Jerry Brown in 
his capacity as at-
torney general. 

She’s a native of Wilmington, Del., and a 
graduate of the University of Delaware 
and the University of California, Berkeley. 

She plays on the Blue Lightning, a 
very amateur coed soccer team with 
an unbroken losing streak. She lives in 
Oakland with her husband and two 
children.

@michellequinn

Burt Herman
Friday, 11:30 a.m.

Burt Herman is co-founder of Storify, a 
platform for creating stories with social 
media, and founder of Hacks/Hackers, 
a worldwide organization bringing 
together journalists and technologists. 
Storify won the 2012 SXSW Interactive 
award for social 
media, the 2012 
Online Journalism 
Awards prize for 
technical innova-
tion in journalism, 
and was named 
one of the top 50 
websites of 2011 
by Time, among 
other accolades.

Herman previously worked as a journal-
ist for The Associated Press. In his dozen 
years there, he served as Korea bureau 
chief, founded a bureau covering 
the #ve countries of former Soviet 
Central Asia and reported on the wars 
in Afghanistan and Iraq, among other 
assignments worldwide. 

He was a 2008-09 Knight journalism 
fellow at Stanford University, where he 
earlier received a bachelor’s degree with 
honors in political science and master’s 
degree in Russian and Eastern European 
studies.

@burtherman

Richard Koci
Hernandez
Thursday, 4 p.m.

Richard Koci Hernandez is an Emmy 
Award-winning visual journalist who 
worked as a photographer at the San 
Jose Mercury News for 15 years. Now 
a member of the 
faculty at the UC 
Berkeley Graduate 
School of Journal-
ism, he teaches 
new media 
courses, including 
Mobile Reporting. 

His work has 
appeared in Time, 
Newsweek, USA 
Today, The New 
York Times and international magazines. 
Hernandez received the 2003 James K. 
Batten Knight Ridder Excellence Award. 
His work for the Mercury News earned 
him two Pulitzer Prize nominations. His 
photography and multimedia work 
has won national and regional awards, 
including two Emmy nominations. 

Hernandez was named deputy director 
of photography and multimedia after 
spearheading the creation of Mercu-
ryNewsPhoto.com. He has taught nu-
merous multimedia workshops and has 
lectured at USC Annenberg School for 
Communication and Stanford University. 
Koci-Hernandez is a San Francisco State 
University journalism graduate, where 
he has been a guest instructor.

@koci
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Which sessions can you attend?
The Thursday short courses are open only to those 
who pre-registered and paid a fee. If you would like to 
attend a workshop, please see the ACP desk.

From the opening keynote at 4 p.m. on Thursday 
through Sunday morning’s closing keynote, all 
sessions are open to all delegates, and you don’t have 
to sign up in advance to attend any keynote, breakout 
or panel session. The exception: Sessions labeled for 
advisers are only open to advisers. Vendors presenting 
sessions are designated as such in the program.

What does this mean? In addition to the typical 

+ sessions on various aspects of journalism, one 
special emphasis area for this convention is 

multimedia. A special symbol designates sessions on 
digital media. Look for the “plus” next to descriptions. 
There’s at least one during each session. 

Sessions for advisers
Rachele Kanigel, College Media Association vice 
president and adviser at San Francisco State 
University, has worked with us to come up with 
adviser-only sessions:

 Friday, 9 a.m.

 Friday, 2:20 p.m.

 Saturday, 1:30 p.m.

Other breakout sessions would be appropriate for 
both advisers and students.

Thursday welcome receptions  
for students and advisers

 Join your colleagues in Metropolitan 
Ballroom 1 at the ACP-hosted student reception at 5 
p.m., immediately following the opening and keynote 
speech. We serve you some refreshments and sodas, 
and you serve each other some stimulating and pro-
vocative conversation. Make some new friends and 
plans for the evening. It’s also a good place to expand 
your professional network, trade ideas and discuss the 
events of the day.

 The adviser reception in the Olympic 
Rooom begins at 5 p.m. immediately following the 
keynote address. Complimentary hors d’oeuvres and 
cocktails will be served. This reception is underwritten 
by TownNews.com.

Use this opportunity to meet fellow advisers, make 
plans for evening dinner or a night out and expand 
your professional network. Join us, sit down and relax 
with some refreshments and lively conversation.

Exhibits and giveaways

The Prefunction Lobby on the second $oor is the 
place where you can visit with our sponsors and 
exhibitors. Check out their programs and services at 
these times: Thursday, 1-5 p.m.; Friday, 9 a.m. to 4 p.m.; 
and Saturday 9 to 11 a.m. Need a place to put the 
newspapers and other materials you pick up? Use the 
convenient plastic bag provided by ACP to carry the 
items home.

Critiques set for Friday, Saturday

One of the convention goals is to give delegates as 
much feedback about their work as possible. This 
year, we’ve beefed up our critique program, but they’re 
still free as part of your registration. Critique times were 
available as part of registration, but some times are 
still available Friday and Saturday beginning at 9 a.m. 
They run throughout each day with a break for the 
keynote speakers and lunch. 

For those who preregistered: 
1. Bring one or two editions of your print newspaper 

or the website URL to the ACP check-in desk in the 
prefunction lobby on the second $oor. 

2. Check in for your critique at the Concordia Room 
on the second $oor at your scheduled time.

For those wishing to sign up on site:
1. Visit the ACP check-in desk in the prefunction 

lobby on the second $oor to see what times are 
available.

2. Leave one or two editions of your print newspaper 
or the website URL. 

3. Check in for your critique at the Concordia Room 
on the second $oor at your scheduled time.

 

Use Twitter hashtag #acpsf

Attendees of the National College Journalism Con-
vention and others can network via Twitter by using 
the designated hashtag: #acpsf

You can follow ACP at @acpress.

Take the lead to discuss a topic

We can’t anticipate every topic. If something’s missing 
that you want to talk about, post your plans on a mes-
sage board near the ACP registration desk — or send 
a tweet — by mid-Friday. Include group name, your 
name, and time and location of meeting. If you post 
a group meeting, please take the initiative to be the 
group discussion leader.

Newspaper Exchange Area

The second $oor has tables for you to drop o" your 
newspapers and spend time browsing other papers 
for ideas. Feel free to take extra copies home with you. 
This is also the spot to meet your peers and talk about 
problems and solutions you face in the newsroom. 

Complimentary co"ee and snacks will be available 
on a limited basis, so please share with your fellow 
students and advisers.  
The Friday morning hospitality is underwritten by 
iCampus Times.

+ Convention Notes
 Student delegates can enter 

a single issue of their paper in ACP’s conven-
tion Best of Show on-site competition.  Only 
student delegates attending the convention 
can enter a paper. 

Winners go home with an award and brag-
ging rights as one of the best college papers 
at the convention.

In the Best of Show contest, delegates enter a 
single, regular issue of their choice, published 
since Sept. 1, 2012, into one of these categories:

three or more times weekly)

and twice a week)

The entries will be judged for general excel-
lence, which includes the quality of the report-
ing, writing, editing, design, photography and 
examples of special project reporting and edi-
torial page leadership. Back-to-School or special 
new student editions should not be entered.

Newspapers’ online e"orts will be recognized 
with two categories in the convention Best 
of Show contest: Website and Multimedia 
Package (anything that makes inventive use 
of more than one of these media: text, audio, 
images, video).

Publications of any kind with 
students in attendance at the convention may 
enter this contest by submitting a current 
URL. The website must have been updated 
since Jan. 1, 2013. Websites will be divided 
into categories based on school enrollment 
and judged for general excellence in design, 
navigation, writing/editing, content, graphics 
and interactivity.

 Appropriate entries 
to this contest could include: original videos, 
interactive maps/graphs/timelines, slide 
shows, and interactive user-generated con-
tent. Entries will be judged on originality and 
ease of use. Submit exact URL.

The Best of Show contest is not a written 
critique and no scoring or comments are 
returned following the judging.

Entries are brought to the convention and 
submitted to ACP at the registration desk no 
later than 4 p.m., Friday, March 1. Awards are 
presented at the convention’s closing keynote 
on Sunday morning, March 3. Winners and 
runners-up receive awards.

There is no cost for ACP members to enter the 
Best of Show contest.  For non-members, the 
cost is $25.

Enter Best of Show Contest by Friday, 4 p.m.
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 Thursday, Feb. 28
 9 a.m.-5 p.m.

Registration/Check-in, Best of Show entries,  
newspaper critiques sign-up
 Prefunction Lobby, Second Floor

9 a.m.-5 p.m.
Exhibits, newspaper exchange
 Prefunction Lobby, Second Floor

 10 a.m.-3:45 p.m.

 Ron Johnson, Indiana University
 Concordia

 
 Vince Filak, University of Wisconsin–Oshkosh
 Franciscan 1

 San Francisco Scenes: Advanced 

Scot Tucker, San Francisco State University 
Franciscan 2

 1-3:45 p.m.
 Newspaper Advertising Sales
 Paul Bittick, California Polytechnic State University
 Cornell

 Advanced Reporting
 Holly Heyser, Sacramento State University
 City

+ Charlie Weaver, Iowa State University
 Stanford

 4-5 p.m.
 Opening General Session
 Richard Koci Hernandez, University of California, 

Berkeley, Graduate School of Journalism
 Metropolitan Ballroom 2-3

 5-6:30 p.m.
 Adviser Reception
 Olympic

 Student Reception
 Metropolitan Ballroom 1

EXCHANGE AREA
Drop o" extra copies of your paper or ad rate 
cards. Pick up samples from other schools. Do us a 
favor, though — try to keep the tables neat, so the 
materials are easy to #nd.
Prefunction Lobby, Second Floor

 Friday, March 1
 8:30 a.m.-4 p.m.

Registration/Check-in, Best of Show entries,  
newspaper critiques sign-up
 Prefunction Lobby, Second Floor

9 a.m.-4 p.m.
Exhibits, newspaper exchange
 Prefunction Lobby, Second Floor

 9-11:20 a.m.
 Critiques
Critique coordinator:
 Vince Filak, University of Wisconsin–Oshkosh
 Concordia

 9-10:05 a.m.
 Chicken Salad
 All the copy is late, most of the photos are weak, 
and your production deadline is in 36 hours. But 
that doesn’t stop the EIC from hovering over your 
computer and asking, “Can’t you add a pull-quote or a 
chart or something?” How are you supposed to whip 
up award-winning designs under these conditions? 
A professional designer will show you how —!by 
revamping actual college newspapers, from front 
pages to feature spreads. And in minutes, not hours. 
Note: This presentation features educational nudity 
and profanity.
 Michael Koretzky, SPJ National Board member
 Olympic

 Get Your Game Face On: 

 The best sports reporters can inform and entertain 
both the crazies and the casual fans. Learn strategies 
from a former professional TV anchor/reporter and pick 
up tips to develop a rapport with coaches, sta" and 
players. Become the sports journalist who earns both 
respect and readers…it all starts with a good beat.
 Je! Halliday, Longwood University
Metropolitan Ballroom 1

 Twitter+News: What’s Next
 + Erica (@EricaAmerica) is a member of Twitter’s 

Media Team, where she specializes in helping 
news organizations and journalists use Twitter 
e"ectively to #nd sources, develop comprehensive 
stories and engage audiences in meaningful civic 
discussions. Erica will talk about Twitter + News, 
journalist and newsroom best practices and the 
future of real-time storytelling. Q&A welcome.
 Erica Anderson, Twitter, Inc.
 Metropolitan Ballroom 2-3

Andrew Smith, Piedmont Virginia 
Community College, moderator

Aleksandr Hewitt, Cuesta College
Byron Hughey, Lane County Community College
Jim Nance, Milwaukee Area Technical College
Robert Packard, Piedmont Virginia Community College
 Cornell

 Timely Typography Tips
 Pardon the alliteration, but here’s a quick primer on 
typography, with advice on using the right tool for 
the job.
 Ron Johnson, Indiana University
 City

 Using Your Resources: Shifting to 

 + Online banners serve their purpose but don’t 
command the revenue print advertising has 

generated. As print revenue declines, how do you 
make your revenue goals and grow your 
organization? Look elsewhere to #nd opportunities in 
the print and online world. Learn how a media 
organization can capitalize on the skill sets it already 
employs. Whether you’re a four-year daily or a 
bi-weekly community college publication, this is an 
opportunity to increase your revenue.
 Charlie Weaver, Iowa State University
 Stanford

 Advisers Roundtable
 Come and talk to others about issues you’re facing 
in student media. This is a discussion group with 
new and veteran advisers is meant to help you solve 
problems and share solutions.
 Rachele Kanigel, San Francisco State University
 Commonwealth

for Investigative Reporting
 In this session you’ll learn how to use documents 
and human sources to #nd  investigative stories. The 
investigative reporter who uncovered the BALCO 
sports steroids scandal will use his case study.
 Lance Willilams, Center for Investigative Reporting
 Franciscan 1

 10:15-11:20 a.m.

 + One of the hottest issues facing college sta"s is 
their legal options when an alum demands to 

have a Web story removed from the archives because 
“nobody will hire a guy who got caught with pot in 
the dorms.”  We’ll talk about how to respond to a 
takedown demand — and, as a bonus, discuss the 
law of online comments and “best practices” in 
managing comment boards.
 Frank LoMonte, Student Press Law Center
 Olympic

 In a growing number of columns and special 
features, student journalists are boldly reporting and 
commenting on issues of sex, love, and the campus 
hook-up culture. This session — led by the author of 
“Sex and the University,” a book on the student sex 
column movement — will share tips on sexy topics 
to tackle, hurdles to avoid, and story formats to take. 
Carrie Bradshaw will make an appearance.
 Dan Reimold, University of Tampa
 Metropolitan Ballroom 1

 Buckle up, folks. The six-time editor of The Best of 
Newspaper Design starts with the fundamentals and 
moves into tips, trends and award-winning pages 
in a fast-paced session for designers, editors and 
newcomers.
 Ron Johnson, Indiana University
 Metropolitan Ballroom 2-3

Susan Smith, South Dakota State University, moderator
Brian De Los Santos, California Polytechnic State Univ.
Nick Lowrey, South Dakota State University
Ayla Quinn, Fort Lewis College
 Erick Richman, Columbus State University
 Cornell

+ Convention Sessions
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 Telling E!ective Stories Online
 + The Web presents exciting opportunities for 

telling stories in new ways that can engage 
readers. This session will present examples of how 
online media is transforming journalistic storytelling, 
and cover emerging trends and tools being used to 
reporting the news.
 Jeremy Rue, UC Berkeley School of Journalism
City

It’s All About the User
 + One of the most important and often 

overlooked components of website 
management is the user experience. See well-
designed websites and examples of what not to do. 
Even if you think you’re locked into a highly 
structured template design with a paid or free CMS 
provider, you can still make your website user-friendly, 
easily navigable and unique to your community.
 Charlie Weaver, Iowa State University
 Stanford

  Covering Homelessness: Shame of the City
 Kevin Fagan and Brant Ward have covered 
homelessness for the San Francisco Chronicle for 
a decade together, and their ground-breaking #rst 
installment in 2003 oftheir four-year-long series of 
stories, “Shame of the City,” helped drive national and 
local policy toward creating supportive housing for 
chronically homeless people.
 Kevin Fagan, San Francisco Chronicle
 Brant Ward, San Francisco Chronicle
Franciscan 1

Advertising/Business 101 for Advisers
 Many college newspaper advisers not only have the 
job of advising editorial but must develop a business 
plan. Are your ads priced right? How do you establish 
online rates? What happens when people don’t pay? 
Are national agencies a mystery? These questions and 
more will be addressed.
 Paul Bittick, California Polytechnic State University
 Franciscan 2

 11:30 a.m.-12:15 p.m.
 General Session
 Burt Herman, Storify
 Metropolitan Ballroom 2-3

 1:10-3:25 p.m.
 Critiques
 Vince Filak, University of Wisconsin–Oshkosh
 Concordia

 1:10-2:15 p.m.

 Photojournalists and videographers regularly clash 
with police over their rights, and some are even being 
prosecuted for wiretapping for doing no more than 
#lming police o%cers. Learn the latest developments 
in the law of photography and how to protect your 
rights in a confrontation.
 Frank LoMonte, Student Press Law Center
 Olympic

 For Editors Only: Rule With an Iron 
Fist, Yet Wear a Velvet Glove
Maybe it’s easy to recruit a shiny, happy sta" that 
always makes deadline and #lls pages with pristine 
copy. But for the rest of us, it’s about small sta"s, tight 
deadlines, and short tempers. So how can you #nd 
sta"ers who aren’t slack-jawed, bend them to your 
will, and publish a paper that competes with the big 
boys? Learn the Five Rules of Ruling Well from an 
adviser whose sta" of eccentrics has won national 
awards by doing things di"erently.
 Michael Koretzky, SPJ National Board member
 Metropolitan Ballroom 1

Way to Uncover the Secrets
 Explore investigative reporting projects, speci#cally 
those involving powerful institutions. Topics will 
include building a network of sources in the face 
of interference, protecting con#dential sources, 
public records request strategies, and #nding data to 

quantify the problem(s) you’re reporting on.
 Ryan Gabrielson, Center for Investigative Reporting
 Metropolitan Ballroom 2-3

 TBD, moderator
Czarina Calayan, Fresno Paci"c University
Sarina Grant, Concordia University
Stephanie Parra, University of Miami
Tamara Philips, Vanguard University
 Cornell

 Beyond the Box Score: The Art 
of Sports Feature Writing
 Sports feature writing is about the people, the culture, 
the heart of the game — not the game itself. A 
veteran student sports reporter show how to mold 
engaging ideas around sports and to subsequently 
follow through on story development using a 
number of di"erent tools. The goal, by the end, is to 
inspire you to make even JV swimming quite heart-
wrenching.
 Miles Parks, University of Tampa
 John Hilsenroth, University of Tampa
 City

 Do you fantasize about becoming a foreign 
correspondent? Do you hope to study abroad? Find 
out about work and study-abroad opportunities for 
students interested in media and journalism. Learn 
how you can enhance your professional skills and 
put a global spin on your resume that will give you a 
competitive edge as you launch your career.
 Dan Reimold, University of Tampa
 Rachele Kanigel, San Francisco State University
 Stanford

 The editorial page editor of the San Francisco 
Chronicle will advise students on e"ective column 
writing.
 John Diaz, San Francisco Chronicle
 Franciscan 1

FRIDAY AT A GLANCE
9-10:05 a.m. 10:15-11:20 a.m. 1:10-2:15 p.m. 2:20-3:35 p.m. 3:30-4:30 p.m.

Olympic Chicken Salad “Your Archives Are Ruining My 
Life!” Shoot? Or Don’t Shoot? Private College, Public Records Mythbusting Copyright and 

Fair Use

Metropolitan 
Ballroom 1

Get Your Game Face On: 
Developing a Sports Beat

Sex, on Deadline: Covering 
Campus Love and Lust

For Editors Only: Rule With an 
Iron Fist, Yet Wear a Velvet Glove

The Latest and Greatest Software 
Tools for Journalists

Creating a Global 
Journalism Program

Metropolitan 
Ballroom 2-3 Twitter+News: What’s Next Better Living Through News 

Design
Powerful Institutions: A 
Reporter’s Way to Uncover the 
Secrets

Multi-platform Investigative 
Reporting

#ThatAwkwardMoment 
WhenYouArentMultiplatform

Cornell Panel: Managing a Two-Year 
Newspaper

Panel: Managing a Four-Year 
(Nondaily) Newspaper

Panel: Reporting on a Private 
College Panel: Covering Collegiate Sports

Daring to Publish 
Controversial Stories at a 
Private School

City Timely Typography Tips Telling E"ective Stories Online Beyond the Box Score: The Arts 
of Sports Feature Writing

Five Alternatives to the Standard 
Newspaper Critique

Ways With Words: CRISP Style 
for the New Journalist

Stanford
Using Your Resources:  
Shifting to a Multi-Media 
Agency Model

It’s All About the User Don’t Just See the World, Cover 
It! Meet Your Beat Break With a Pro

Franciscan 1
Documents to People: Your 
Best Sources for Investigative 
Reporting

Covering Homelessness:  
The Shame of the City

Column Writing: The Power of 
Your Voice Why Journalism Needs You Investigate This! Launching 

an Investigative Project

Franciscan 2 Advertising/Business 101 for 
Advisers

Creating and Improving Special 
Sections Increasing Digital Sales Revenue Social Media Marketing

Concordia Critiques: For those not pre-registered, sign up at registration area in the Metropolitan foyer on the second $oor. Critiques/BWAP

Special 
Locations

Commonwealth: 
Advisers Roundtable 

Commonwealth, Harvard, 
City: Break with a Pro
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 Creating and Improving Special Sections
 Looking for a new section to boost revenue? Current 
special sections become di%cult to sell? Developing 
new special sections that #ll your market and 
rejuvenate the old standards to keep the customer 
satis#ed with the results will be discussed during this 
session. Bring your ideas and questions.
 Paul Bittick, California Polytechnic State University
 Franciscan 2

 2:20-3:25 p.m.

 What can I #nd out about my private college? 
Sometimes, more than you think. A look at the 
disclosure laws — and the side-door information 
resources — that will help you get the scoop on 
what’s going on behind otherwise-closed doors.
 Frank LoMonte, Student Press Law Center
 Olympic

 + Sixty mobile apps, websites and software 
platforms that will inspire you to tell stories in 

more creative and innovative ways.
 Brady Teufel, California Polytechnic State University
 Metropolitan Ballroom 1

+  How to turn complicated data sets, thousands of 
documents and personal stories into a 

compelling mutli-platform narrative that engages the 
public and prompts change. Center for Investigative 
Reporting editors present case studies of major 
projects that included multiple text stories, 
interactives, graphics,  multimedia videos, ebooks, 
radio and TV stories.
 Robert Salladay, Center for Investigative Reporting
 Amy Pyle, Center for Investigative Reporting
 Metropolitan Ballroom 2-3

Bob Radziewicz, University of Miami, moderator
Anthony Himes, Colorado Mesa University
 Brandon Short, Columbus State University
Eden Sugay, Mills College
Michael Telek, Edinboro University
 Cornell

 Five Alternatives to the Standard 
Newspaper Critique
 Whether they’re written or oral, traditional critiques 
can get old week after week. The author of The 
Student Newspaper Survival Guide will present 
several alternative — and fun — ways to critique your 
students’ work.
 Rachele Kanigel, San Francisco State University
 City

 The key to consistently great reporting is knowing 
how to cover a beat: You’re the #rst to hear what’s 
going on. You develop an expertise that’s re$ected in 
your stories. You become a valued resource in your 
community. This session will cover tried-and-true 
techniques for covering a beat, including source 
development, listening strategies and advice on 
avoiding common ethical pitfalls.
 Holly Heyser, Sacramento State University
 Stanford

 Despite the upheaval in journalism, one constant 
remains: the need for a diverse and dynamic 
workforce, able to align with the changing 
demographics of society. Come hear about the 
evolution happening within legacy media, such 

as a new emphasis on community engagement, 
and how you can make yourself more marketable 
to companies looking for the next generation of 
journalists.
 Martin Reynolds, The Oakland Tribune/

Bay Area News Group
 Franciscan 1

+  Struggling to get the most revenue out of your 
digital products while not taking away from your 

print revenue? A leading Bay Area digital sales expert 
will help you through the maze of digital products 
and how to combine those with your print sales. 
Learn to track digital sales and understand what is 
considered to be successful.
 Nick Raynor, Bay Area News Group
 Franciscan 2

 3:30-4:30 p.m.

 You can always use 10% of a song, right? I can always 
reprint someone else’s photo as long as I give them 
a “courtesy” credit, right? Copyright law is full of tall 
tales and mythology — we’ll look at what you really 
can safely use and the best places to #nd public-
domain material.
 Frank LoMonte, Student Press Law Center
 Olympic

 A Global Journalism Program like the one at Cypress 
College is based on the assumption, “Anyone 
who publishes on the World Wide Web is a Global 
Journalist.”  What you write in Florida can get 14 
killed in Kabul. Mercer will explain how he took a 
fully-converged newsroom and added international 
reporting, working with students in Ukraine and 
Egypt. He will attempt to create, as he has in the 
past, a live feed with a student group overseas to 
participate in the workshop.
 Robert Mercer, Cypress College
 Metropolitan Ballroom 1

+  Professional outlets (ones that hire college 
grads!) are creating unique, Web-exclusive 

content using video, audio and social media to attract 
and maintain an online audience. This fast-paced 
session will help you better train e"ective 
multiplatform reporters while still delivering a strong 
all-around product. Podcasts, webcasts, Storify, Sulia, 
Twitter — we’ll cover it all. #SorryNotSorry
 Je! Halliday, Longwood University
 Metropolitan Ballroom 2-3

 Hear a real-life example of how two recently-resigned 
college administrators threatened to sue the paper 
when it tried to cover their resignations, and how the 
administration demanded prior review to protect 
itself from a lawsuit. The sta" and adviser successfully 
navigated the legal landmines, allowing independent 
journalism to $ourish at a private college. Learn how 
you can get these results on your campus.
 Victor Greto, Wesley College
 Melissa Boyd, Wesley College
 Cornell

 A college newspaper adviser and professor of rhetoric 
and journalism o"ers a useful method for stylistic 
revision (dubbed C.R.I.S.P.) to help you along the 
path toward clarity, brevity, simplicity, eloquence and 
power with words. This speci#c and practical method 

can add distinction to your features, columns, 
editorials and literary journalistic writings using 
proven Ways With Words.
 Frank Co!man, Rock Valley College
 City

 This workshop will show students step-by-step how 
to plan out an investigative project in one semester. 
Learn how and when to form an investigative team, 
what kinds of stories you might tackle and how to get 
kindle an investigative spirit in your student reporters.
 Marcy Bursteiner, Humboldt State University
 Franciscan 1

+  Is your newspaper making the most of social 
media? Learn how to use social media to 

increase your newspaper’s revenue. Facebook, Twitter 
and other media should be an important part of your 
marketing program. Find out how to make that 
happen.
 Gabe Chavez, Bay Area News Group
 Franciscan 2

 for this 
event, which will allow students to ask 
questions and gain ideas from working 
media professionals in the San Francisco Bay 
area. Those who signed up in advance will 
sit down with a professional journalist for a 
tailored, small group discussion session. The 
media professionals will share information 
about their work and backgrounds, and you 
can ask them questions in this informal talk.

Attendees were provided with a ticket in 
their registration packet. If you are unable to 
attend, please return the ticket to the ACP 
check-in desk on the second $oor in case 
another student is interested.

Boardroom, second #oor

Civic, second #oor

Concordia, second #oor

University, second #oor

Commonwealth, third #oor

Harvard, third #oor

Stanford, third #oor

 
Friday 3:30-4:30 p.m.
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Saturday, March 2
 8 a.m.-3:30 p.m.

 Registration/check-in, critiques sign-up
 Prefunction Lobby, Second Floor

 9-11 a.m.
Exhibits — Prefunction Lobby, Second Floor

 9-11:20 a.m.
 Critiques
 Vince Filak, University of Wisconsin–Oshkosh
 Concordia

 9-10:05 a.m.

 Apps seem to be all the rage, but do you really need 
an app? WordPress and other content management 
systems allow you to create a website that looks great 
on all devices. Learn to use media queries in CSS3 to 
“be mobile” and better serve your readers. For those 
attending this session, intermediate HTML and CSS 
knowledge is recommended.
 Daniel O’Connor, Binghamton University
 Olympic

 News in$uences public attitudes about mental health, 
which can unintentionally lead to misperceptions 
and even discrimination toward individuals with 
mental illness. This session will explore best practices 
for accurate, complete, and compelling reporting 
of mental health, recovery, and wellness in the 
community.
 Melissa McCoy, TEAM Up, Entertainment 

Industries Council
 Metropolitan Ballroom 1

 See how one college newsroom reconnected with 
its bored readers by following its collective heart 
and rejecting fossilized news models that produced 
a lot of stu" no one wanted to read. Reorganizing 

sections? No biggie. Re-deploying sta"? Way easier 
than expected. The number of experiments that 
succeeded? Almost all of them.
 Holly Heyser, Sacramento State University
 Metropolitan Ballroom 2-3

+ Charlie Weaver, Iowa State University, moderator
Pedro Quintana, Chico State University

Jen Mac Ramos, Mills College
Chantal Richards, Chico State University
Alex Rivera, Utah Valley University 
Cornell

 Public records can blow the locks o" closed doors 
and unseal the tightest PR person’s lips. Bring your 
best open records stories (and denial horror stories 
to share, and we’ll guarantee you’ll leave with a story 
idea (or three) you can do on a shoestring budget.
 Frank LoMonte, Student Press Law Center
 City

 Obtaining and Editing Quotes
 Quotes are the spice and zing of a feature story. 
Quotes enable real people to talk in your stories, 
but they require careful selection, context, editing 
and accuracy. How often to use a quote? What to 
paraphrase? What to quote? What do you leave out? 
How to you create context? Find out in this session.
 James McCommons, Northern Michigan University
 Stanford

Forward Into The Future
+  Change is hard, but making progress in the face 

of institutional resistance, student apathy, a lack 
of resources, and in#ghting is harder. A veteran of 
numerous student newspapers, and now a published 
author by St. Martin’s Press, B.J. Mendelson o"ers a 
session that serves as a playbook to keep your 
organization moving forward into the future with 
advice you can act on immediately.
 Brandon Mendelson, Author of “Social Media Is Bullsh*t”
 Franciscan 1

 The Importance of Community Reporting: 

 Don’t get caught up in going for the “big stories” and 
miss the importance of covering community news. 
School boards, city councils, planning commissions 
and chambers of commerce are all important things 
to cover in a community. Learn which documents 
to seek, how to obtain them and the stories that can 
result. Gain skills to cover your campus and beyond.
 Jay Seidel, Fullerton College
 Franciscan 2

 10:15-11:20 a.m.

 To reappropriate, chop, and screw a Mos Def lyric: 
“You know what’s going to happen with journalism? 
Whatever’s happening with us.” In this breakout 
session, the culture editor of the second-longest 
running alt weekly in the country talks about 
possibilities that abound in this time of journalistic 
crisis. Focus will be put on the up-side of being a 
young writer in 2013 (for a change).
 Caitlin Donohue, San Francisco Bay Guardian
 Olympic

Crazy & Cool Stories
 Drug use. Cyber attacks. Campus nudist colonies. 
Bed bug invasions. This session — led by the 
author of “Journalism of Ideas,” a textbook on story 
brainstorming and discovery — will share a slew 
of eye-popping, award-winning stories aimed at 
providing you with related ideas of your own. Gain 
advice to adapt, $esh out, and digitize these ideas.
 Dan Reimold, University of Tampa
 Metropolitan Ballroom 1

 See 10 ways you can make your news designs pop. 
Fast.
 Ron Johnson, Indiana University
 Metropolitan Ballroom 2-3

SATURDAY AT A GLANCE
9-10:05 a.m. 10:15-11:20 a.m. 1:30-2:35 p.m. 2:45-3:45 p.m.

Olympic Ditch the App, Go Responsive! Alt Journalism: Thinking Outside the Box Let’s Get Mobile: Life After the Web

Metropolitan 
Ballroom 1

State of Mind: Best Practices for 
Reporting Mental Health

Journalism of Ideas: 100+ Shocking, 
Crazy & Cool Stories Think Like an Entrepreneur Free Social Media Tools to Find and 

Break Campus News

Metropolitan 
Ballroom 2-3 Don’t Cover Boring S*** Anymore! 10 Quick Improvements to Your News 

Design Chicken Salad II: Extreme Makeover Recruiting and Training Your Sales Sta"

Cornell Panel: 
Best Practices in Social Media Panel: Managing a News Website Panel: Reporting on Controversial and 

Sensitive Stories

City FOIA Stories Anyone Can Do De-Mystifying Camera Gear

Stanford Obtaining and Editing Quotes Writing the Trend Story Multimedia Capture/Production Money Talks… On Social Media

Franciscan 1 How to Keep Your Paper Moving Forward 
Into the Future

Fearless Reporting 101: Getting Your 
Story, At Any Cost Borrowing From the Pros

VENDOR SESSION: 
Mobile Apps: Content on the Go and 
Ads that Work!

Franciscan 2 The Importance of Community 
Reporting Developing More E"ective Ads Making the Grade: Innovative Strategies 

for Evaluating Student Work The “12 P’s” of Power Beat Reporting

Concordia Critiques: For those not pre-registered, sign up at registration area in the Metropolitan prefunction foyer on the second $oor.
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 + Mark Plenke, Chico State University, moderator
Sumit Karn, Everett Community College

Ethan Long, Su!olk University 
Joshua Napier, University of Tampa
Cornell

 With camera equipment becoming more accessible 
to the newsroom, it is more likely that you will have 
the opportunity to use video and still images to 
inform your stories. Learn more about camera gear, 
including how to use the settings on an SLR camera 
to capture compelling images and video clips.
 Andrew Nixon, Capital Public Radio
 City

Writing the Trend Story
 Trend articles, a mainsty of feature and magazine 
writing, range from the serious to the whimsical: More 
business majors due to the recession? Part-time jobs 
harder to #nd? How cool is a mountain bike with 
studded snow tires? Find out how to research and 
structure a trend story, incorporate statistics, and 
interview expert sources.
 James McCommons, Northern Michigan University
 Stanford

 Fearless Reporting 101: Getting 
Your Story, at Any Cost 
 Con#dently work a crime scene. Shove your way to 
the front of a news mob. Stand toe to toe with a (self ) 
important or combative source. Too often, people 
hear “student journalist” and knock us to the bottom 
of the media totem pole. This session o"ers examples 
and advice related to taking the extra step and 
reporting alongside grizzled veterans.
 Chelsea Daubar, University of Tampa
 Jessica Keesee, University of Tampa
 Franciscan 1

 Join this talented former college newspaper 
advertising designer as he discusses the 
fundamentals of ad design, the creative process 
and how it can bene#t your newspaper. Then put 
what you have learned into action with a creative 
brainstorming session. Santos-Johnson is a two-
time College Newspaper Business and Advertising 
Managers (CNBAM) Designer of the Year and also won 
national ACP Advertising awards.
 Andrew Santos-Johnson, Senior User 

Experience Designer, Bridge Design
 Franciscan 2
 

 11:30 a.m.-12:20 p.m.
 General Session
 Michelle Quinn, Politico
 Metropolitan Ballroom 2-3

 1:30-4 p.m.
 Critiques
 Vince Filak, University of Wisconsin–Oshkosh
 Concordia

 1:30-2:35 p.m.

 Traditional jobs are shriveling up, but news and 
information are needed more than ever. How can you 
think outside the newsroom? Whether you want to 
start your own publication or reinvent your current 
one, this session is for you.
 Suanne Yada, Center for Investigative Reporting
 Metropolitan Ballroom 1

 We’re going to gut a dozen student newspapers in 
less than an hour. We’ll tear down their front pages 
and redesign everything — including the name of 
the paper. We’ll rewrite every headline and every lede. 
If you don’t like what you see, make a compelling 
counter-argument and win some Mardi Gras beads.
 Michael Koretzky, SPJ National Board member
 Metropolitan Ballroom 2-3

and Sensitive Topics
Jamie Tobias Neely, Eastern Washington 

University, moderator
Tyler Ho!man, Case Western Reserve University
Collin Lawrence, Utah Valley University
Amy Meyer, Eastern Washington University
Sean McMinn, California Polytechnic State University
Cornell

 + When producing Web content for your news 
outlet, you will often be asked to use still photos 

and video content to tell a story. In this session, learn 
techniques to e"ectively use audio, still photos and 
video equipment to produce a compelling 
multimedia package.
 Andrew Nixon, Capital Public Radio
 Stanford

 What are the professionals creating with their designs 
that you can use as a creative inspiration to give your 
pages and spreads more energy? Come #nd out.
 Randy Stano, University of Miami
 Franciscan 1

for Evaluating Student Work
 For advisers whose students earn credit for 
newspaper work, issuing grades can be challenging. 
A-quality work may be easy to identify but how 
do you determine a B, C, or F — especially without 
engaging in prior review? Hear how three veteran 
advisers grade student work without usurping their 
editors’ authority.
 Rachele Kanigel, San Francisco State University
 Cynthia Mitchell, Central Washington University
 Franciscan 2

 2:45-3:45 p.m.

+  Think you’re where you need to be online? Think 
again. Smartphone and tablet use is exploding 

on campuses, and the devices have the quickest 
adoption rate of any technology in history. The key to 
success today is knowing and understanding 
available distribution options and the ones readers 
want. Discover the di"erent habits of mobile device 
users, how to track usage and how to capitalize on 
this technology. We’ll explore how to meet and pro#t 
from the demands of your mobile audience.
 Charlie Weaver, Iowa State University
 Olympic

and Break Campus News
 + Don’t get Twitter? Think Facebook is just for 

friends? Hear insiders tips on using social media 
to gather and break news at your school.
 Suanne Yada, Center for Investigative Reporting
 Metropolitan Ballroom 1

 Recruiting and Training Your Sales Sta!
 Where do you #nd perspective advertising sales 
representatives on your campus? More importantly, 
once you #nd them, how do you prepare them to be 
successful? Learn how to develop a training program 
that will increase your sales.
 Paul Bittick, California Polytechnic State University
 Metropolitan Ballroom 2-3
 

+  How hard is your news publication working for 
you? News media is a business and we all want 

to rake in more cash. Facebook, Twitter, Pinterest and 
Instagram can generate more revenue for your 
student press. Learn the creative techniques a small 
college business department employed to increase 
hits on their social media websites, gain advertisers 
and increase student interaction.
 Leslie Blood, Fort Lewis College
 Haley Pruitt, Fort Lewis College
 Ayla Quinn, Fort Lewis College
 Stanford

 Over 80% of college students have a smartphone 
and many report feeling addicted. !Come learn how 
a mobile app for iPhones, iPads and Androids can 
connect your content to your mobile users, and 
generate you new revenue along the way.
 Tim Roberts, iCampusTimes
 Franciscan 1

 The key to breaking news that your readers can 
really use is to do a good job of covering beats. In 
this session, an award-winning veteran beat reporter 
will give you the “12 Ps” that will help your sta" break 
important news and unearth compelling enterprise 
stories.
 Cynthia Mitchell, Central Washington University
 Franciscan 2

Open Road Films presents an advance screen-
ing of  from Stephenie Meyer, 
author of the Twilight saga. This #lm is written 
for the screen and directed by Andrew Niccol. 

It will be in theaters nationwide on March 29.!

The screening will begin at 7 p.m. at the AMC 
Metreon theater, a short walk from the hotel.

For a pass, stop by “The Host” booth or visit the 
gofobo.com/RSVP website and enter the code 
GGXOX3D to download.



 Sunday, March 3
 9-10:05 a.m.

  Clueless Twerps, Arrogant Weasels 

 Column writing is one of those things everyone 
wants to do, but few people do well. Learn a handful 
of rules to improve your opinion writing or help edit 
the opinion writing of others. Gain insight to key 
way to improve your writing structure and some 
important traps to avoid if you want people to take 
you seriously.
 Vince Filak, University of Wisconsin–Oshkosh
 Metropolitan Ballroom 1

 How to Survive Being an Editor 
without Killing Someone
Are your sta" or fellow editors driving you crazy? You 
are not alone! Learn tips from a veteran newspaper 
reporter and editor (who never killed anyone!) about 
how to make the best of often-di%cult situations.
Holly Heyser, Sacramento State University
Metropolitan Ballroom 2-3

 How the Good Get Better
What are the best practices in online media? How 
can you improve content, coverage, social media, 
navigation and design? Learn about ACP’s new 
guidebook for student news websites, and see how a 
critique can help you and your sta" improve.
Grace Christiansen, Associated Collegiate Press
Cornell

10:15-11 a.m.
 General Session & Best of Show Awards
Mark Fioré, San Francisco Chronicle

Logan Aimone, Associated Collegiate Press
Grace Christiansen, Associated Collegiate Press
Metropolitan Ballroom 2-3

We want your feedback

We want to know if a session was helpful or not. After 
the convention, we’ll send a link to an online survey. 
Your feedback is valuable to us. In fact, suggestions 
from last year’s convention were incorporated into 
making this year’s even better.

Acknowledgements

This convention is the result of a huge commitment 
to o"ering you practical tools and ideas and lots of 
personal attention in a relaxed learning environment. 
ACP is grateful to the outstanding professionals 
who gave advice and lined up session speakers and 
critiquers over the past six months. Additionally we 
appreciate the advisers and professionals who vol-
unteered their time to present sessions or to critique 
student media.

Image source: Shutterstock
One of the most iconic views in San Francisco is this row of “painted ladies” — a group of Victorian 
houses painted in varying colors to accent the architecture. These are on Postcard Row, looking 
east from Alamo Square Park. The distinctive pyramid Transamerica building is in the distant center.

T H I S   S U M M E R 

 
July 25-28, 2013 

University of Minnesota 
Minneapolis

T H I S   F A L L 

 
Oct. 23-27, 2013 

Marriott 
New Orleans

N E X T   Y E A R  
 
 

Feb. 27-March 2, 2014 
Catamaran Resort 

San Diego

+ Upcoming Events

Get a head start on planning for the year!
Whether you’re new to the publication or just have a new role, 
you can sharpen your skills and receive feedback on your work 
from veteran advisers and professionals. Jump-start your year by 
attending the best training for students.

By the end of the weekend, you’ll have valuable skills and 
experience to take back to campus and for your career.

Watch for details soon. 
Join us in Minneapolis this summer.

ASSOCIATED COLLEGIATE PRESS
Summer Journalism Workshop
July 25-28, 2013
University of Minnesota, Minneapolis

ONLINE: studentpress.org/acp
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San Francisco Chronicle
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Storify
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SPJ National Board Member

Student Press Law Center

Northern Michigan University

TEAM Up, Entertainment 
Industries Council

Author

Cypress College

Central Washington University

Andrew Nixon
Capital Public Radio

Binghamton University

University of Tampa

Fort Lewis College

Center for Investigative Reporting

Ayla Quinn
Fort Lewis College

Politico

Nick Raynor
Bay Area News Group

University of Tampa

The Oakland Tribune/ 
Bay Area News Group

Tim Roberts
iCampus Times

University of California, Berkeley

Robert Salladay
Center for Investigative Reporting

Bridge Design

Fullerton College

Randy Stano
University of Miami

Brady Teufel
California Polytechnic 

State University

Scot Tucker
San Francisco State University

Brant Ward
San Francisco Chronicle

Charlie Weaver
Iowa State University

Center for Investigative Reporting

Suzanne Yada
Center for Investigative Reporting

Czarina Calayan, Fresno Paci#c University

, California 
Polytechnic State University

Sarina Grant, Concordia University

Aleksandr Hewitt, Cuesta College

Anthony Himes, Colorado Mesa University

Tyler Ho!man, Case Western Reserve University

Byron Hughey, Lane County Community College
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, University of Tampa 
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Eastern Washington University

, Piedmont Virginia 
Community College

, University of Miami

, Vanguard University

 moderator, Chico State University

Ayla Quinn, Fort Lewis College

, Chico State University

Bob Radziewicz, moderator, University of Miami

, Mills College

Chantal Richards, Chico State University

Erick Richman, Columbus State University

 Alex Rivera, Utah Valley University 

Brandon Short, Columbus State University

Andrew Smith, moderator, Piedmont 
Virginia Community College
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Dakota State University

Eden Sugay, Mills College

, Edinboro University

+ Panelists

+ Convention Sponsors
The Associated Collegiate Press and its members wish to thank these businesses for their sponsorship of convention events.

www.TownNews.com
Opening Adviser Reception

icampustimes.com
Friday morning refreshment break


